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ABSTRACT

Entrepreneurial intention plays a crucial role in creating new entrepreneurs, as it serves as a foundation
that directs individuals to start and develop their ventures. Although many studies have attempted to
examine the significance of entrepreneurial intention among students, the existing literature lacks a
comprehensive analysis of how entrepreneurial education impacts students' entrepreneurial intention
in schools. Therefore, this study aims to provide a comprehensive analysis of the existing literature
on the role of entrepreneurial education in strengthening students' entrepreneurial intentions. This
study applies the PRISMA framework to ensure clear and comprehensive reporting of systematic
reviews through three stages: identification, screening, and eligibility assessment. There were 62
articles analyzed during the 2012-2023 publication period. This study was conducted through a
comprehensive search of academic search engines and meticulously selected, impartial journals. The
findings of this study reveal that several key factors, including education, environmental support,
personal traits, and entrepreneurial skills, influence students' entrepreneurial intentions. Finally,
this study offers suggestions for future research directions to address the identified knowledge
gaps efficiently.
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the aspiration of society and institutions
to increase the rate of business creation in
various national and regional environments
(Ayob, 2021). The integration of
entrepreneurial intention through education
embedded with entrepreneurial principles
can enhance knowledge and practical skills,
motivating students to consider careers in
entrepreneurship. Additionally, through
entrepreneurial education, students are
introduced to concepts such as business
management, innovation, and risk-taking,
all of which are essential components in the
business world. Policymakers and experts
recognize that effective entrepreneurial
education is one of the foundations
for sustainable economic growth and
technological advancement (Pathak, 2019).
Numerous studies have investigated the
critical role of entrepreneurial education
in shaping entrepreneurial intention
among students (Ahmed et al., 2020;
Haddoud et al., 2022; Onjewu et al., 2021;
Sutiadiningsih & Mahfud, 2023; Tseng
et al., 2022). Essentially, well-designed
entrepreneurial education can enhance
students' entrepreneurial intentions,
encouraging them to view entrepreneurship
as a viable and attractive career path.
While entrepreneurial education is
crucial in shaping students' entrepreneurial
intentions, it is not the only influencing
factor. Entrepreneurial intention is often
associated with two theories, namely, the
Theory of Planned Behavior (TPB; Ajzen,
2011) and the Entrepreneurial Event Model
(EEM; Shapero & Sokol, 1982). The
relationship between TPB and EEM in the
concept of entrepreneurial intention can
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be seen through the relationship between
psychological and situational factors that
influence an individual's decision to become
an entrepreneur. In TPB, attitudes towards
behavior reflect an individual's assessment
of the advantages or disadvantages of
entrepreneurship, which is closely related
to perceived desirability in EEM, namely
the extent to which someone considers
entrepreneurship an attractive option.
Perceived behavioral control in TPB is
related to perceived feasibility in EEM,
which refers to an individual's belief in
their ability to overcome the challenges
and resources needed to start a business.
TPB highlights the critical role of social
influence or subjective norms in shaping
entrepreneurial intention. Meanwhile,
instead of discussing the role of social
aspects, EEM emphasizes the importance
of propensity to act, which refers to a
person's tendency or desire to undertake
the entrepreneurial process or explore and
implement entrepreneurial opportunities.
Both theories suggest that entrepreneurial
intentions emerge due to the interaction
between internal factors (such as attitudes
and self-control) and external factors (such
as opportunities or motivating events).
Personal traits such as self-confidence,
risk-taking, and mental toughness play a
massive role in driving individuals to enter
the world of entrepreneurship. Previous
studies indicate that students possessing
these traits are more likely to have strong
entrepreneurial intentions (Bazkiaei et al.,
2020; Fragoso et al., 2020; Maheshwari et
al., 2023; Nuseir et al., 2020; Pouratashi,
2015; Velastegui & Chacon, 2021). Students
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are not only inspired by what they learn in
class but are also driven by personalities
that naturally align with the challenges
and dynamics of the business world. In
addition to personal traits, environmental
support and entrepreneurial skills are also
significant factors. Support from family,
friends, and the community can provide
the moral and material encouragement
students need to start their businesses (Ao
& Liu, 2014; Jena, 2020; Kusumojanto
et al., 2021; Neneh, 2022; Zhuang &
Sun, 2023). Research shows that students
receiving strong environmental support are
more likely to realize their entrepreneurial
intentions (Ao & Liu, 2014). On the other
hand, entrepreneurial skills, including
management, marketing, and financial
management capabilities, are also critical
(Arranz et al., 2019; Najafabadi et al.,
2016; Nuseir et al., 2020; Pouratashi, 2015;
Suratno et al., 2021; Wibowo, Narmaditya,
Suparno, et al., 2023). Without these
practical skills, even strong entrepreneurial
intentions may not materialize into
successful businesses. It is the combination
of entrepreneurial education, personal traits,
environmental support, and appropriate
skills that collectively shape students'
entrepreneurial intentions effectively.
Despite the increase in research on
the influence of entrepreneurial education
on enhancing students' entrepreneurial
intention, the interaction of entrepreneurial
education with other significant factors
in influencing entrepreneurial intention
remains unclear. The dispersed knowledge
on this evolving theme requires
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consolidation and investigation. This study
aims to systematically evaluate the literature
and analyze the factors that determine
students' entrepreneurial intentions and their
relationship to entrepreneurial education.
To achieve this, the study is guided by
the following research questions: (1)
What are the trends in articles related to
the role of entrepreneurial education in
entrepreneurial intention? (2) What factors
determine entrepreneurial intention? (3)
How is entrepreneurial education linked to
entrepreneurial intention? The findings of
this paper will provide valuable contributions
to the existing entrepreneurship literature,
particularly in understanding the factors
influencing the strengthening of students'
entrepreneurial intentions. Additionally,
this will aid researchers, policymakers, and
higher education institutions in increasing
the number of entrepreneurs.

METHODS

This study focuses on discussing the role
of entrepreneurial education in shaping
entrepreneurial intention. A systematic
literature review (SLR) was used to
investigate the research questions. To
conduct a systematic review, this study
followed the procedures outlined in the
Preferred Reporting Items for Systematic
Reviews and Meta-Analyses (PRISMA) by
Page etal. (2021), widely used by academics
for systematic reviews. Additionally, the
implementation of this approach enhances
the clarity and accuracy of the literature
review through systematic evaluation and
the use of flow diagrams. Undoubtedly,
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one of PRISMA's benefits is its ability to
set transparent, consistent, and rigorous
criteria for generating research reports
through careful procedures (Jamaluddin &
Saibani, 2021). The systematic literature
review process includes structuring the
research question, systematic searching
strategies, and data extraction and analysis
(Gough et al., 2012). This review was
limited to English-language research articles
discussing the role of entrepreneurial
education in shaping entrepreneurial
intention.

Structuring the Research Question

The study questions were developed using
the Population, Interest, and Content
(PICo) theory (Lockwood et al., 2015).
According to this theory, we included

"school students" as the population,
"entrepreneurial education" as the subject of
interest, and "entrepreneurial intention" as
the content subject. As a result, the research
question is formulated as follows: "How
does entrepreneurial education contribute to
shaping students' entrepreneurial intention?"

Systematic Searching Strategies

This study implemented the PRISMA
framework to ensure clear and
comprehensive reporting of systematic
reviews. The PRISMA framework consists
of three distinct stages: "Identification,"
"Screening," and "Eligibility assessment."
Figure 1 illustrates the systematic review
process used in this investigation following
the PRISMA paradigm.

Records identified from online
database = 348 papers

* Sciencedirect (n=63)

* Taylor & Francis (n=285)

Identification

Records removed because they were
not in accordance with the study
context (n=251)

Records screened (n=97)
* Sciencedirect (n=22)
* Taylor & Francis (n=75)

Screening

Exclude articles about non-education
»{(n=30)

* Sciencedirect (n=6)

* Taylor & Francis (n=24)

A

X
Full text articles assessed for eligibility
(n=67)
* Sciencedirect (n=16)
* Taylor & Francis (n=51)

Eligibility

Full text articles excluded with reason:
* Social entrepreneurial intention (n=5)

Studies included in synthesis (n=62)
* Sciencedirect (n=13)
* Taylor & Francis (n=49)

Inclusion

Figure 1. PRISMA flow diagram for identification of studies
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Identification

Literature sources were sought in the form
of research articles. The literature search
for this study was conducted using two
online catalogs: Taylor and Francis Online
and ScienceDirect. Both of these online
platforms are reputable and well-established
publishers that maintain quality control,
content curation, and the reputation of the
journals they manage. Article searches
in the Taylor and Francis Online catalog
were conducted at the URL https://www.
tandfonline.com, and ScienceDirect
searches were conducted at the URL https://
www.sciencedirect.com. In the first step,
we collected studies through titles and/
or abstracts containing specified search
terms, adopting keyword connections using
Boolean operators (AND). Table 1 shows
the literature search indicators. The search
terms for this study were ("entrepreneurial
intention" OR "entrepreneurship intention")
AND ("entrepreneurship education" OR
"business education" OR "entrepreneurship

Table 1
Literature search indicators

training" OR "entrepreneurial learning").
The literature used in this study was limited
to publications between 2012 and 2023 and
in English. This stage identified 348 articles,
including 63 from ScienceDirect and 285
from Taylor and Francis Online.

Screening

The second refinement round involved
screening sources that were irrelevant to the
study's focus. A total of 251 articles were
excluded for not aligning with the study's
focus on the role of entrepreneurial education
in enhancing students' entrepreneurial
intention. Subsequently, a hierarchical logic
was used to analyze the titles, keywords,
and abstracts of the publications. Initially,
97 articles were evaluated for their titles
and abstracts. During the evaluation of the
inclusion criteria for titles and abstracts in
Table 2, we identified 30 articles from non-
education contexts. At this stage, 67 relevant
articles were identified.

Publisher Search Term

Period Article Type

ScienceDirect

("entrepreneurial intention" OR

20122023 Research article

"entrepreneurship intention") AND
("entrepreneurship education"

OR "business education" OR
"entrepreneurship training" OR
"entrepreneurial learning")

Taylor and Francis online

("entrepreneurial intention" OR

20122023 Research article

"entrepreneurship intention") AND
("entrepreneurship education"

OR "business education" OR
"entrepreneurship training" OR
"entrepreneurial learning")
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Inclusion and exclusion criteria

Screening

Inclusion criteria

Go to the next step

Title Screening

Keywords screening

Abstract Screening

The title included all these
keywords: “entrepreneurial
intention,” “entrepreneurship
intention,” “entrepreneurship
education," "business education,"
"entrepreneurship training,"
"entrepreneurial learning."

29 ¢

“entrepreneurial intention,"
"entrepreneurship intention,"
"entreprencurship education,"
"business education,"
"entrepreneurship training,"
"entrepreneurial learning" were found
in the article's keywords

The problem statement

clearly investigates the role of
entreprencurship education in
cultivating entrepreneurial intentions
in students.

The title was unclear or

included one of the following
keywords: “entrepreneurial
intention," "entrepreneurship
intention," "entrepreneurship
education," "business education,"
"entrepreneurship training," or
"entrepreneurial learning."

non

The keywords were unclear or
included one of the following
keywords: "entrepreneurial
intention," "entrepreneurship
intention," "entrepreneurship
education," "business education,"
"entrepreneurship training," or
"entrepreneurial learning."

non

The keywords problem statement
unclearly investigates the role

of entrepreneurship education in
cultivating entrepreneurial intentions
in students.

Eligibility assessment

Inclusion criteria

Exclusion criteria

Introduction,
methodology, and
conclusion review

The study discusses two aspects: a)
the role of entrepreneurship education
on students' entrepreneurial intentions
and b) the antecedent factors

Studies that discuss a) entrepreneurial
intentions outside the school scope
and b) the impact of entrepreneurial
intentions.

influencing students' entrepreneurial

intentions.

Eligibility Assessment

At this stage, 67 papers were reviewed
for eligibility by reading the introduction,
methodology, and conclusions sections. We
applied more precise inclusion and exclusion
criteria, as shown in Table 2, based on the
methods presented by Pranugrahaning et
al. (2021). After reviewing the full papers,
we identified five articles with a focus on
social entrepreneurial intention, which
were excluded from the main data analysis.
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Finally, we used 62 articles for extraction
and analysis.

Data Extraction and Analysis

The thematic analysis aims to find and
understand the most important aspects
of the data related to the research topic.
This method attempts to summarize the
data (Braun & Clarke, 2019). Thematic
analysis was used to examine 62 selected
articles to answer the research questions

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)



Entrepreneurial Education and Entrepreneurial Intention

on the role of entrepreneurial education
in cultivating students' entreprencurial
intentions. The purpose of this analysis is
to build a consensus in research conclusions
and to present a unified view of the studied
topic (Braun & Clarke, 2019) concerning
the role of entrepreneurial education in
shaping students' entrepreneurial intentions.
To begin the analysis, we reviewed the full
papers several times and used NVivo 12
to create several coding frameworks. The
main objectives, research questions, applied
methodologies, and results of the selected
studies were revealed in the initial coding
round. To achieve consistency between
the research objectives and results, we
performed a second round of coding.

RESULTS

The distribution of article publications
based on journal names, sourced from
online catalogs such as Taylor and Francis
Online and ScienceDirect, reveals a
total of 62 articles addressing the role of
entrepreneurship education in enhancing
students' entrepreneurial intentions, as
depicted in Figure 2. These 62 articles were
published in 29 journals. Figure 2 illustrates
that the journals most frequently featuring
topics on the role of entrepreneurship
education in increasing entrepreneurial
intentions are The International Journal of
Management Education, Studies in Higher
Education, and the Journal of Education
for Business. These three journals published
a total of 7 articles from 2012 to 2023
that discuss the role of entrepreneurship
education in strengthening students'
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entrepreneurial intentions. This is followed
by Cogent Business & Management (6
articles), Cogent Education (5 articles), and
various other journals.

Between 2012 and 2023, the trend in
article publications suggests a growing
interest in the relationship between
entrepreneurship education and students'
entrepreneurial intentions. In 2023 alone,
13 out of the 62 articles were published
(see Figure 3). In 2022, 11 articles were
published. In the earlier years, the number
of publications ranged from 1 to § articles
annually.

The bibliometric analysis of this
study illustrates the distribution of article
publications on the role of entrepreneurship
education in fostering entrepreneurial
intentions based on their publishers, as
depicted in Figure 4. Routledge dominates
the number of publications, with 36 articles
from 2012 to 2023. This is followed by
Elsevier (11 articles), Cogent (11 articles),
the European Academy of Management and
Business Economics (2 articles), John Wiley
& Sons (1 article), and Taylor & Francis (1
article).

The bibliometric analysis of this study
demonstrates the distribution of article
publications on the role of entrepreneurship
education in fostering entrepreneurial
intentions based on their publishers, as
shown in Figure 4. Routledge leads in the
number of publications, with 36 articles
from 2012 to 2023. This is followed by
Elsevier (11 articles), Cogent (11 articles),
the European Academy of Management and
Business Economics (2 articles), John Wiley
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Transnational Corporations Review

The Journal of High Technology Management Research
The Journal of Agricultural Education and Extension
The International Journal of Management Education
Technology Analysis & Strategic Management
Technological Forecasting and Social Change
Studies in Higher Education

Sport in Society

Small Enterprise Research

Journal of Teaching in Travel & Tourism

Journal of Small Business Management

Journal of Small Business & Entrepreneurship
Journal of Management Analytics

Journal of Hospitality & Tourism Education

Journal of Education for Business

Journal of East-West Business

International Journal of Social Psychology
International Journal of Educational Sciences

Heliyon

European Research on Management and Business...

Educational Studies

Economic Research-Ekonomska IstraZivanja
Computers in Human Behavior

Cogent Education

Cogent Business & Management

Basic and Applied Social Psychology

Asian Journal of Technology Innovation
Applied Economics

Africa Journal of Management

B Number of Publication

Figure 2. Number of publications and the journal titles
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Figure 3. Annual distribution of the included articles
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Taylor & Francis

Routledge

John Wiley & Sons, Ltd

.
=

European Academy of Management and Business Economics

Elsevier BV

Cogent OA

o

P

® Number of articles

10 15 20 25 30 35 40

Figure 4. Number of publications and the publisher

& Sons (1 article), and Taylor & Francis (1
article).

Our study also examines the factors
that contribute to students' entrepreneurial
intentions, as illustrated in Figure 5 and
Table 3. Qualitative analysis of the 62
articles using NVivo 12 reveals that several
additional factors influence the role of
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entrepreneurship education in fostering
students' entrepreneurial intentions.
Numerous terms describe these contributing
factors, which we have summarized into
four key dimensions: personal traits,
entrepreneurship education, environmental
support, and entrepreneurial skills.
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Figure 5. Categorization of antecedent factors in fostering students' entrepreneurial intentions

The 62 articles highlight the significant
role of personal traits in the relationship
between entrepreneurship education and
students' entrepreneurial intentions. This
dimension includes factors such as attitude,
the Big Five personality traits, curiosity,
entrepreneurial mindset, entrepreneurial
personality, entrepreneurial self-efficacy,
innovative cognitive style, motivation,
personality traits, and psychological
characteristics. These factors greatly
contribute to enhancing the role of
entrepreneurship education in increasing
students' entrepreneurial intentions.

Meanwhile, the dimension of
environmental support also plays
an important role in the relationship
between entrepreneurship education and
entrepreneurial intentions. Environmental
support factors in this study include
subjective norms, family background,
family education, entrepreneurial culture,
cultural values, social support, social
identity, institutional environments,
autonomy support, cultural experiences,
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business climate, and support systems.
Lastly, the dimension of entrepreneurial
skills encompasses entrepreneurial capacity,
emotional competency, personal capacity,
management capacity, entrepreneurial skills,
entrepreneurial knowledge, and economic
literacy.

DISCUSSIONS

Thematic analysis was conducted to
ascertain the research objectives and
conclusions of the included publications.
To evaluate the primary research aims, we
conducted a thorough screening of factors
influencing entrepreneurial intentions across
62 full-paper articles using NVivo 12 coding
analysis. During this phase, numerous
antecedent factors affecting entrepreneurial
intentions were identified under various
terminologies. Subsequently, we performed
a contextual analysis of antecedent factors
influencing entrepreneurial intentions
among students. The study findings reveal
that students' entrepreneurial intentions
are influenced by four critical dimensions:
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Entrepreneurial Education

Entrepreneurship
education, lecturer's
competency, prior learning
experinces, entrepreneurial
mentoring, entrepreneurship
workshop, experiential
learning

Personal

Perceived behavioral

control, entrepreneurship
attitude, entrepreneurial
passion, entrepreneurial
metivation, entrepreneurial seif-
efficacy, entrepreneurial
ofientation, entrepreneurial
mindset, entrepreneurial

identity, psychological

risk, opportunity
recognition, perceived
feasibility, perceived
desirability, big-five
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Figure 6. Relationships among dimensions of antecedents to entrepreneurial intentions

(1) entrepreneurship education dimension,
(2) personal dimension, (3) environmental
support dimension, and (4) skill dimension
(Figure 6).

Entrepreneurial Education Dimensions

Entrepreneurship education plays a
crucial role in enhancing entrepreneurial
intentions among students. Several
studies have highlighted the relationship
between entrepreneurship education
and entrepreneurial intentions. For
instance, research by Anwar et al. (2023)
indicates that entrepreneurship education
has a positive impact on increasing
entrepreneurial intentions. Additionally,
Bazkiaei et al. (2020) demonstrated that
entrepreneurship education has a significant

positive relationship with and influence on
entrepreneurial intentions. Other studies
also support similar findings, showing
that entrepreneurship education directly
enhances students' entrepreneurial intentions
(Haddoud et al., 2022). Herman and
Stefanescu (2017) underscore that business
students perceive a higher effectiveness
of entrepreneurship education and its
greater positive influence on entrepreneurial
intentions compared to engineering students.

This literature review identifies that
entrepreneurship education encompasses
entrepreneurial training, entrepreneurship
workshops, entrepreneurial experiences,
entrepreneurial activities, experiential
learning, entrepreneurial mentoring, prior
experiences, and educational experiences.
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Numerous previous studies highlight the
contribution of entrepreneurship education
in fostering entrepreneurial intentions
within educational institutions (Cui
& Bell, 2022; Ferri et al., 2023). The
quality of entrepreneurship education
heavily depends on the quality of teaching
delivered by teachers and lecturers. Previous
studies reveal that perceptions of teacher
competence show a moderate positive
correlation with students' entrepreneurial
intentions (Iwu et al., 2021). Additionally,
various entrepreneurship programs, such as
entrepreneurial mentoring (Baluku et al.,
2021), entrepreneurship workshops (Lara-
Bocanegra et al., 2022), and experiential
learning-oriented entrepreneurship
education (Taneja et al., 2023) also
contribute to instilling entrepreneurial
intentions among students.
Entrepreneurship education plays a
crucial role in enhancing entrepreneurial
intentions among students by equipping them
with the necessary skills and knowledge to
start and run businesses (Lara-Bocanegra et
al., 2022; Maheshwari et al., 2023). Through
structured curricula, students are taught
fundamental entrepreneurship concepts
such as identifying business opportunities,
developing business plans, financial
management, and marketing strategies.
Entrepreneurship education programs often
include real-life case studies, practical
projects, and mentoring from successful
entrepreneurs, all of which contribute
to building students' confidence and
capabilities in entrepreneurship. Research
indicates that intensive entrepreneurship
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education can enhance students' interest
and readiness to enter the business world,
providing them with a strong foundation
to become successful entrepreneurs (Q. D.
Nguyen & Nguyen, 2023).

Personal Dimensions

The findings of this study indicate that
one dimension predicting students'
entrepreneurial intentions is the personal
dimension. The personal dimension
significantly reinforces students'
entrepreneurial intentions, encompassing
individual characteristics that influence
an individual's intention to engage in
entrepreneurship. In this study, the personal
dimension includes attitude (Amofah et
al., 2020; Baluku et al., 2021), Big-five
personality traits (Bazkiaei et al., 2020),
curiosity (Puerta-Sierra & Puente-Diaz,
2023), entreprencurial mindset (Cui & Bell,
2022; Mukhtar et al., 2021), entrepreneurial
personality (Maheshwari et al., 2023),
entrepreneurial self-efficacy (Nuseir et
al., 2020; Velastegui & Chacoén, 2021),
entrepreneurial self-typicality (Lheureux
& Auzoult, 2017), innovative cognitive
style (Mirjana et al., 2018), innovativeness
(Maheshwari et al., 2023; Samydevan et
al., 2021), motivation (Anwar et al., 2023;
Anwar, Alalyani, et al., 2022; Barba-Sanchez
& Atienza-Sahuquillo, 2018), personality
traits (Fragoso et al., 2020; Pouratashi,
2015) and psychological characteristics
(Najafabadi et al., 2016).

Personal characteristics are a primary
factor motivating students to take the initial
steps in starting a business (Fragoso et al.,
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2020). For instance, entrepreneurial self-
confidence instills in students the belief
that they have the capability to overcome
challenges and achieve entreprencurial
success (Nuseir et al., 2020; Velastegui
& Chacon, 2021). Moreover, motivation
also plays a key role in fostering
entrepreneurial intentions among students,
as these internal and external drives prompt
them to take the initiative and action
(Anwar et al., 2023; Martinez-Cafas et
al., 2023). Internal motivation or pull
factors (Martinez-Canas et al., 2023),
such as the desire for financial freedom
(Barba-Sanchez & Atienza-Sahuquillo,
2018) and the aspiration for independence
(Barba-Sanchez & Atienza-Sahuquillo,
2018), motivate students to diligently
pursue entrepreneurial opportunities.
Meanwhile, external motivation or push
factors (Martinez-Canas et al., 2023),
such as social support (Neneh, 2022) and
support systems (Misoska et al., 2016),
along with opportunities offered through
entrepreneurship education programs,
further strengthen students' entrepreneurial
intentions. When motivated, students are
more likely to identify and respond to
business opportunities, develop innovative
ideas, and commit to running their businesses
despite various obstacles. By developing
these individual characteristics, students
become better prepared and motivated to
pursue entrepreneurial opportunities.

Environmental Support Dimension

The role of entrepreneurship education
can be maximized in enhancing students'
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entrepreneurial intentions by optimizing
the environmental support dimension.
There are various factors within the
environmental support dimension, but in
this study, environmental support includes
subjective norms (Arranz et al., 2019;
Karimi, 2020), family background (Jena,
2020; Kisubi et al., 2021), family education
(Kusumojanto et al., 2021; Suratno et al.,
2021), entrepreneurial culture (Mukhtar
et al., 2021), cultural values (Chukwuma-
Nwuba, 2018), social support (Neneh,
2022), social identity (Lheureux & Auzoult,
2017), institutional environments (Zhuang
& Sun, 2023), autonomy support (Puerta-
Sierra & Puente-Diaz, 2023), cultural
experiences (Bonesso et al., 2018), business
climate (Misoska et al., 2016), and support
systems (Misoska et al., 2016).

The environmental support dimension
plays a crucial role in strengthening students'
entrepreneurial intentions by providing an
environment that supports and facilitates
their development as future entrepreneurs.
Support from family, friends, and the
school community plays a crucial role
in providing moral encouragement and
necessary resources to start businesses
(Karimi, 2020; Neneh, 2022). For example,
supportive families may provide initial
capital or business advice based on their
own experiences (Uysal et al., 2022).
Additionally, a conducive business climate
characterized by easy access to information,
entrepreneurship training, government
support, and financial resources provides
significant encouragement for students
to view entrepreneurship as a viable and
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attractive career option (Misoska et al.,
2016). Furthermore, the presence of strong
business networks and active entrepreneurial
communities also provides inspiration and
real-life examples for students, thereby
boosting their confidence in taking initial
steps toward entrepreneurship. Schools
should create a positive business climate
during the process of fostering students'
entrepreneurial intentions through education.

Educational institutions offering
entrepreneurship programs, workshops,
and business competitions also significantly
contribute to strengthening entrepreneurial
intentions (Zhuang & Sun, 2023). Studies
indicate that students who receive strong
environmental support tend to be more
confident in taking risks and more resilient
in facing challenges (Ao & Liu, 2014).
Additionally, teachers need to foster an
entrepreneurial culture within the school
environment. This entrepreneurial culture is
crucial for fostering students' entrepreneurial
intentions, as it creates an environment
that encourages innovation, creativity,
and risk-taking (Mukhtar et al., 2021).
Implementation within schools can be
achieved through various methods, such as
integrating entrepreneurship curricula that
include lessons on business management,
financial management, and marketing
strategies. Schools can also organize
business incubation programs, startup
competitions, and workshops featuring
successful entrepreneurs as guest speakers to
provide inspiration and practical knowledge.
Establishing entrepreneurship clubs or
communities within schools also provides
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students with opportunities to collaborate,
share ideas, and support each other in
pursuing their business projects. All these
elements create a conducive ecosystem for
students to develop and implement their
business ideas.

The Competency Dimension

Relevant and practical skills can significantly
enhance entrepreneurial intentions among
students by providing them with confidence
and tangible abilities to initiate and manage
businesses. Therefore, various educational
programs focusing on developing
entrepreneurial skills, such as management,
leadership, problem-solving, and creativity,
are crucial. Based on a systematic literature
review, skill dimensions that support the
cultivation of entrepreneurial intentions
among students include entrepreneurial
capacity (Q. D. Nguyen & Nguyen, 2023),
emotional competency (Velastegui &
Chacoén, 2021), in personal capacity (Arranz
etal., 2019), management capacity (Arranz et
al., 2019), entreprencurial skill (Pouratashi,
2015), entrepreneurial knowledge (Wibowo,
Narmaditya, Saptono, et al., 2023), and
economic literacy (Suratno et al., 2021).
According to Q. D. Nguyen and
Nguyen (2023), entrepreneurial capacity
serves as a mediator in the relationship
between entrepreneurship education and
entrepreneurial intentions. Entrepreneurial
capacity plays a crucial role in fostering
entrepreneurial intentions among students
as it encompasses the knowledge, skills,
and attitudes needed to start and run
businesses. This includes understanding
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business management, market analysis
skills, effective communication skills, and
the ability to identify and exploit business
opportunities. Strong entrepreneurial
capacity also encourages students to be more
innovative and creative in devising business
solutions that add value to society. Schools
should design suitable education programs
and curricula to nurture and develop students'
entrepreneurial capacity, preparing them for
entrepreneurial intentions.

Another essential skill is emotional
competency, which is vital for supporting
the cultivation of entrepreneurial intentions
among students. Emotional competency
includes skills in emotional management,
resilience, empathy, and adaptability to
change. For instance, Velastegui and Chacon
(2021) note that emotional competence is a
significant factor in configuring students'
entrepreneurial intentions and has a direct
and positive relationship with cognitive
antecedents such as entrepreneurial
attitudes and self-efficacy. Emotional
competency helps students overcome
cognitive biases that can hinder recognizing
business opportunities, overconfidence,
and misplaced control (Padilla-Meléndez
et al., 2014). It also helps students build
strong interpersonal relationships, which are
essential for establishing business networks
and collaborations.

A study by Arranz et al. (2019) states
that management skills and personal
capacity play crucial roles in enhancing
students' entrepreneurial intentions through
school educational programs. Management
skills, which include planning, organizing,
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controlling, and leadership, provide students
with practical skills necessary for effective
business management. Meanwhile, personal
capacity, which involves self-development,
self-confidence, and perseverance, helps
students become resilient and adaptive
individuals. Entrepreneurship education
that integrates management training and
personal capacity development through
various learning activities equips students
with the necessary knowledge and skills
to succeed. In this context, students gain
theoretical insights and practical experience
that strengthens their intentions to become
entrepreneurs, feeling more prepared
and confident in starting and managing
their businesses. Therefore, educational
institutions should consider mastering these
competencies in curriculum development
and learning in schools to better prepare
students for the evolving demands of the
modern workforce, ensuring they thrive in
their future careers and contribute positively
to a dynamic professional environment.
Entrepreneurship education plays a
crucial role in shaping entrepreneurial
intentions among students by providing
them with the knowledge and skills
necessary to start and manage a business.
In addition, environmental support, such as
from family, school, and community, is also
very important in providing the motivation
and resources needed to explore the world of
entrepreneurship. Personal factors, including
students' attitudes, beliefs, and personalities,
also significantly shape entrepreneurial
intentions. For example, a confident and
resilient student is more likely to take risks
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and persist in the face of challenges. Lastly,
relevant competencies, such as identifying
market opportunities, negotiation skills, and
financial management, must be continuously
developed through the entrepreneurship
education curriculum. Strengthening all
these aspects can strengthen students'
entrepreneurial intentions, paving the
way for them to become innovative and
successful business leaders in the future.

CONCLUSION

This study identifies and analyzes how
entrepreneurial education interacts with
other antecedent factors to influence students'
entrepreneurial intentions. The findings
indicate that the influence of entrepreneurial
education on students' entrepreneurial
intentions is supported by other factors,
such as personal dimensions, environmental
support, and skills. Moreover, this study
reveals a rising trend in research on the role
of entrepreneurial education in enhancing
entrepreneurial intentions from 2012 to
2023. Finally, several papers included
in this review reinforce the relationship
between entrepreneurial education, personal
dimensions, environmental support, skills,
and entrepreneurial intentions. The formation
of entrepreneurial intentions among students
is influenced by a complex interplay of
entrepreneurship education, environmental
support, personal characteristics, and
competence development.

In conclusion, the proposed contribution
theory posits that students' entrepreneurial
intention formation is a complex interplay of
entrepreneurship education, environmental
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support, personal factors, and competencies,
all of which are interlinked through the
frameworks of the EEM and TPB. These
theories underscore the importance of a
holistic approach to fostering entrepreneurial
intentions among students, highlighting the
need for integrated educational programs
that impart knowledge, build competencies,
and provide supportive environments.
The study's findings assist scholars in
future research to explore and understand
antecedent factors that can strengthen
students' entrepreneurial intentions. Also,
future research should continue to explore
these relationships to develop more effective
educational programs and support systems
that foster entrepreneurial intentions. The
limitations of this study are influenced by
the use of source platforms that only use two
online catalogs. In fact, many other platforms
can be studied, and different findings can be
reported within the context of this study.
Thus, future research should consider other
online platforms for conducting SLR studies
on entrepreneurial intentions.

ACKNOWLEDGEMENT

The authors would like to express their
sincere gratitude to all individuals and
institutions who have contributed to the
completion of'this study. Special appreciation
is extended to Politeknik Negeri Balikpapan
and Universitas Negeri Yogyakarta for
providing access to research facilities and
databases that were essential for conducting
the systematic literature review. We are
grateful to the authors and researchers
whose studies were reviewed in this paper,

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)



Entrepreneurial Education and Entrepreneurial Intention

as their work formed the foundation of our
analysis and discussion.

REFERENCES

Ahmed, T., Chandran, V. G. R., Klobas, J. E., Linan,
F., & Kokkalis, P. (2020). Entrepreneurship
education programmes: How learning,
inspiration and resources affect intentions for
new venture creation in a developing economy.
The International Journal of Management
Education, 18(1), Article 100327. https://doi.
org/10.1016/j.ijme.2019.100327

Ajzen, 1. (2011). The theory of planned behaviour:
Reactions and reflections. Psychology & Health,
26(9), 1113-1127. https://doi.org/10.1080/08870
446.2011.613995

Al-Jubari, ., Mosbah, A., & Salim, F. A. B. A. (2023).
Motivational and attitudinal determinants of
entrepreneurial intention: Hospitality and
tourism students’ perspectives. Journal of
Hospitality & Tourism Education, 35(2),97-107.
https://doi.org/10.1080/10963758.2021.1963747

Amofah, K., Saladrigues, R., & Akwaa-Sekyi, E. K.
(2020). Entrepreneurial intentions among MBA
students. Cogent Business & Management, 7(1),
Article 1832401. https://doi.org/10.1080/23311
975.2020.1832401

Anwar, I., Ahmad, A., Saleem, I., & Yasin, N. (2023).
Role of entrepreneurship education, passion
and motivation in augmenting Omani students’
entrepreneurial intention: A stimulus-organism-
response approach. The International Journal of
Management Education, 21(3), Article 100842.
https://doi.org/10.1016/j.ijme.2023.100842

Anwar, L., Alalyani, W. R., Thoudam, P., Khan, R., &
Saleem, I. (2022). The role of entrepreneurship
education and inclination on the nexus of
entrepreneurial motivation, individual
entrepreneurial orientation and entrepreneurial
intention: Testing the model using moderated-

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)

mediation approach. Journal of Education for
Business, 97(8), 531-541. https://doi.org/10.10
80/08832323.2021.1997886

Anwar, 1., Thoudam, P., & Saleem, I. (2022).
Role of entrepreneurial education in shaping
entrepreneurial intention among university
students: Testing the hypotheses using mediation
and moderation approach. Journal of Education
for Business, 97(1), 8-20. https://doi.org/10.108
0/08832323.2021.1883502

Ao, J., & Liu, Z. (2014). What impact entrepreneurial
intention? Cultural, environmental, and
educational factors. Journal of Management
Analytics, 1(3), 224-239. https://doi.org/10.108
0/23270012.2014.994232

Arranz, N., Arroyabe, M. F., & de Arroyabe, J. C. F.
(2019). Entrepreneurial intention and obstacles
of undergraduate students: The case of the
universities of Andalusia. Studies in Higher
Education, 44(11), 2011-2024. https://doi.org/1
0.1080/03075079.2018.1486812

Ayob, A. H. (2021). Entrepreneurship education,
institutions and student entrepreneurship: A
cross-country analysis. Compare: A Journal
of Comparative and International Education,
51(5), 745-763. https://doi.org/10.1080/030579
25.2019.1673701

Baluku, M. M., Onderi, P., & Otto, K. (2021).
Predicting self-employment intentions and entry
in Germany and East Africa: An investigation
of the impact of mentoring, entrepreneurial
attitudes, and psychological capital. Journal
of Small Business & Entrepreneurship, 33(3),
289-322. https://doi.org/10.1080/08276331.20
19.1666337

Barba-Séanchez, V., & Atienza-Sahuquillo, C. (2018).
Entrepreneurial intention among engineering
students: The role of entrepreneurship education.
European Research on Management and
Business Economics, 24(1), 53-61. https://doi.
org/10.1016/j.iedeen.2017.04.001

1563



Tuatul Mahfud, Abdul Gafur and Nur Kholifah

Bazkiaei, H. A., Heng, L. H., Khan, N. U., Saufi, R. B.

A., & Kasim, R. S. R. (2020). Do entrepreneurial
education and big-five personality traits predict
entrepreneurial intention among universities
students? Cogent Business & Management, 7(1),
Article 1801217. https://doi.org/10.1080/23311
975.2020.1801217

Bonesso, S., Gerli, F., Pizzi, C., & Cortellazzo, L.

(2018). Students’ entrepreneurial intentions: The
role of prior learning experiences and emotional,
social, and cognitive competencies. Journal of
Small Business Management, 56(supl), 215-242.
https://doi.org/10.1111/jsbm.12399

Braun, V., & Clarke, V. (2019). Reflecting on reflexive

thematic analysis. Qualitative Research in Sport,
Exercise and Health, 11(4), 589-597. https://doi.
org/10.1080/2159676X.2019.1628806

Chen, N., Ding, G., & Li, W. (2016). Do negative

role models increase entrepreneurial intentions?
The moderating role of self-esteem. Basic and
Applied Social Psychology, 38(6), 337-350.
https://doi.org/10.1080/01973533.2016.1217223

Chukwuma-Nwuba, E. O. (2018). The influence of

culture on entrepreneurial intentions: A Nigerian
university graduates’ perspective. Transnational
Corporations Review, 10(3), 213-232. https://
doi.org/10.1080/19186444.2018.1507877

Cui, J., & Bell, R. (2022). Behavioural entrepreneurial

mindset: How entrepreneurial education activity
impacts entrepreneurial intention and behaviour.
The International Journal of Management
Education, 20(2), Article 100639. https://doi.
org/10.1016/.ijme.2022.100639

Ferri, L., Spano, R., Theodosopoulos, G., &

1564

Tsitsianis, N. (2023). University education and
entrepreneurial intentions of European students:
Insights into the Theory of Planned Behaviour
complemented by skills. Studies in Higher
Education, 49(9), 1625-1639. https://doi.org/10
.1080/03075079.2023.2272161

Fragoso, R., Rocha-Junior, W., & Xavier, A. (2020).

Determinant factors of entrepreneurial intention
among university students in Brazil and Portugal.
Journal of Small Business & Entrepreneurship,
32(1), 33-57. https://doi.org/10.1080/08276331
.2018.1551459

Gough, D., Thomas, J., & Oliver, S. (2012). Clarifying

differences between review designs and methods.
Systematic Reviews, 1, Article 28. https://doi.
org/10.1186/2046-4053-1-28

Haddoud, M. Y., Onjewu, A.-K. E., Nowinski, W.,

& Alammari, K. (2022). Assessing the role
of entrepreneurship education in regulating
emotions and fostering implementation intention:
Evidence from Nigerian universities. Studies in
Higher Education, 47(2), 450-468. https://doi.or
2/10.1080/03075079.2020.1758652

Herman, E., & Stefanescu, D. (2017). Can higher

education stimulate entrepreneurial intentions
among engineering and business students?
Educational Studies, 43(3), 312-327. https://doi.
0rg/10.1080/03055698.2016.1277134

Ince, E., Kale, A., Akmaz, A., & Celik, R.

(2023). A research to determine the effect of
entrepreneurship attitude and education on
entrepreneurial intention. The Journal of High
Technology Management Research, 34(2),
Article 100475. https://doi.org/10.1016/j.
hitech.2023.100475

Ismail, I. J. (2022). My intentions, my choice!

How does lecturers’ competency influence
entrepreneurial intention among undergraduate
university students in Tanzania? Cogent
Education, 9(1), Article 2151237. https://doi.or
2/10.1080/2331186X.2022.2151237

Iwu, C. G., Opute, P. A., Nchu, R., Eresia-Eke, C.,

Tengeh, R. K., Jaiyeoba, O., & Aliyu, O. A.
(2021). Entrepreneurship education, curriculum
and lecturer-competency as antecedents of
student entrepreneurial intention. The

International Journal of Management Education,

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)



Entrepreneurial Education and Entrepreneurial Intention

19(1), Article 100295. https://doi.org/10.1016/j.
ijme.2019.03.007

Jamaluddin, F., & Saibani, N. (2021). Systematic
literature review of supply chain relationship
approaches amongst business-to-business
partners. Sustainability, 13(21), Article 11935.
https://doi.org/10.3390/sul132111935

Jang, Y., Hadley, B., Son, J., & Song, C. (2019).
Determinants of students’ entreprencurial
intention to compete in a fast-pitch competition.
Journal of Education for Business, 94(6), 359-
368. https://doi.org/10.1080/08832323.2018.1
540389

Jena, R. K. (2020). Measuring the impact of business
management student’s attitude towards
entrepreneurship education on entrepreneurial
intention: A case study. Computers in Human
Behavior, 107, Article 106275. https://doi.
org/10.1016/j.chb.2020.106275

Karimi, S. (2020). The role of entrepreneurial passion
in the formation of students’ entrepreneurial
intentions. Applied Economics, 52(3), 331-344.
https://doi.org/10.1080/00036846.2019.1645287

Kisubi, M. K., Bonuke, R., & Korir, M. (2021).
Entrepreneurship education and self-employment
intentions: A conditional effect of entrepreneurial
self-efficacy evidence from a developing country.
Cogent Business & Management, 8(1), Article
1938348. https://doi.org/10.1080/23311975.20
21.1938348

Kumar, S. M., Ramaprasad, B. S., Rao, N., & Jamwal,
M. (2023). Hospitality and tourism students’
perceptions of effectiveness of entrepreneurship
education and its effect on entrepreneurial
intentions: A cross-lagged two-wave mediation
study involving entrepreneurial self-efficacy.
Journal of Teaching in Travel & Tourism, 23(3),
259-286. https://doi.org/10.1080/15313220.202
2.2123078

Kusumojanto, D. D., Wibowo, A., Kustiandi, J., &
Narmaditya, B. S. (2021). Do entrepreneurship

education and environment promote students’
entrepreneurial intention? the role of
entrepreneurial attitude. Cogent Education,
8(1), Article 1948660. https://doi.org/10.1080/2
331186X.2021.1948660

Lara-Bocanegra, A., Bohorquez, M. R., Grimaldi-

Puyana, M., Galvez-Ruiz, P., & Garcia-Fernandez,
J. (2022). Effects of an entrepreneurship sport
workshop on perceived feasibility, perceived
desiderability and entrepreneurial intentions: A
pilot study in sports science students. Sport in
Society, 25(8), 1528-1544. https://doi.org/10.10
80/17430437.2020.1829596

Lheureux, F., & Auzoult, L. (2017). Me, an

entrepreneur? Entrepreneurial identity,
outgroup social identification, attitudes and
intentions towards business creation / (Yo,
un emprendedor? Identidad emprendedora,
identificacion social con el exogrupo, actitudes e
intenciones respecto a la c. International Journal
of Social Psychology, 32(2), 246-275. https://doi.
org/10.1080/02134748.2017.1291744

Lockwood, C., Munn, Z., & Porritt, K. (2015).

Qualitative research synthesis: Methodological
guidance for systematic reviewers utilizing meta-
aggregation. International Journal of Evidence-
Based Healthcare, 13(3), 179-187. https://doi.
org/10.1097/XEB.0000000000000062

Maheshwari, G., Vu, O. T. K., & Nguyen, T. T. (2023).

Tourism students’ entrepreneurial intentions
in Vietnam: Integration of educational factors,
entrepreneurial personality and innovativeness.
Journal of Education for Business, 98(8), 421-
434, https://doi.org/10.1080/08832323.2023.2
212149

Maresch, D., Harms, R., Kailer, N., & Wimmer-

Wurm, B. (2016). The impact of entrepreneurship
education on the entrepreneurial intention
of students in science and engineering
versus business studies university programs.
Technological Forecasting and Social Change,
104, 172-179. https://doi.org/10.1016/j.
techfore.2015.11.006

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025) 1565



Tuatul Mahfud, Abdul Gafur and Nur Kholifah

Martinez-Caiias, R., Ruiz-Palomino, P., Jiménez-

Mei,

Moreno, J. J., & Linuesa-Langreo, J. (2023).
Push versus Pull motivations in entrepreneurial
intention: The mediating effect of perceived risk
and opportunity recognition. European Research
on Management and Business Economics,
29(2), Article 100214. https://doi.org/10.1016/j.
iedeen.2023.100214

H., Zhan, Z., Fong, P. S. W,, Liang, T., & Ma, Z.
(2016). Planned behaviour of tourism students’
entrepreneurial intentions in China. Applied
Economics, 48(13), 1240-1254. https://doi.org/
10.1080/00036846.2015.1096006

Michelle, K., & Tendai, C. (2016). The association of

entrepreneurship education and entrepreneurial
intention among university students in the
Eastern Cape Province of South Africa.
International Journal of Educational Sciences,
12(3), 200-211. https://doi.org/10.1080/097511
22.2016.11890427

Mirjana, P. B., Ana, A., & Marjana, M.-S. (2018).

Examining determinants of entrepreneurial
intentions in Slovenia: Applying the theory
of planned behaviour and an innovative
cognitive style. Economic Research-Ekonomska
Istrazivanja, 31(1), 1453-1471. https://doi.org/1
0.1080/1331677X.2018.1478321

Misoska, A. T., Dimitrova, M., & Mrsik, J. (2016).

Drivers of entrepreneurial intentions among
business students in Macedonia. Economic
Research-Ekonomska Istrazivanja, 29(1),
1062-1074. https://doi.org/10.1080/133167
7X.2016.1211956

Mukhtar, S., Wardana, L. W., Wibowo, A., &

Narmaditya, B. S. (2021). Does entrepreneurship
education and culture promote students’
entrepreneurial intention? The mediating role
of entrepreneurial mindset. Cogent Education,
8(1), Article 1918849. https://doi.org/10.1080/2
331186X.2021.1918849

Najafabadi, M. O., Zamani, M., & Mirdamadi, M.

1566

(2016). Designing a model for entrepreneurial

intentions of agricultural students. Journal of
Education for Business, 91(6), 338-346. https://
doi.org/10.1080/08832323.2016.1218318

Neneh, B. N. (2022). Entrepreneurial passion and

entrepreneurial intention: The role of social
support and entrepreneurial self-efficacy. Studies
in Higher Education, 47(3), 587-603. https://doi.
org/10.1080/03075079.2020.1770716

Nguyen, C. Q., Nguyen, A. M. T., & Ba Le, L. (2022).

Using partial least squares structural equation
modeling (PLS-SEM) to assess the effects
of entrepreneurial education on engineering
students’s entrepreneurial intention. Cogent
Education, 9(1), Article 2122330. https://doi.or
2/10.1080/2331186X.2022.2122330

Nguyen, Q. D., & Nguyen, H. T. (2023).

Entrepreneurship education and entrepreneurial
intention: The mediating role of entrepreneurial
capacity. The International Journal of
Management Education, 21(1), Article 100730.
https://doi.org/10.1016/j.ijme.2022.100730

Nowinski, W., Haddoud, M. Y., Lancaric¢, D., Egerova,

D., & Czeglédi, C. (2019). The impact of
entrepreneurship education, entrepreneurial self-
efficacy and gender on entrepreneurial intentions
of university students in the Visegrad countries.
Studies in Higher Education, 44(2), 361-379.
https://doi.org/10.1080/03075079.2017.1365359

Nuseir, M. T., Basheer, M. F., & Aljumah, A. (2020).

Antecedents of entrepreneurial intentions in
smart city of Neom Saudi Arabia: Does the
entrepreneurial education on artificial intelligence
matter? Cogent Business & Management, 7(1),
Article 1825041. https://doi.org/10.1080/23311
975.2020.1825041

Onjewu, A.-K. E., Haddoud, M. Y., & Nowinski, W.

(2021). The effect of entrepreneurship education
on nascent entrepreneurship. Industry and
Higher Education, 35(4), 419-431. https://doi.
org/10.1177/09504222211014038

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)



Entrepreneurial Education and Entrepreneurial Intention

Padilla-Meléndez, A., Fernandez-Gamez, M. A.,
& Molina-Goémez, J. (2014). Feeling the
risks: Effects of the development of emotional
competences with outdoor training on the
entrepreneurial intent of university students.
International Entrepreneurship and Management
Journal, 10(4), 861-884. https://doi.org/10.1007/
s11365-014-0310-y

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron,
1., Hoffmann, T. C., Mulrow, C. D., Shamseer, L.,
Tetzlaff, J. M., Akl, E. A., Brennan, S. E., Chou,
R., Glanville, J., Grimshaw, J. M., Hrobjartsson,
A., Lalu, M. M., Li, T., Loder, E. W., Mayo-
Wilson, E., McDonald, S., ... Moher, D. (2021).
The PRISMA 2020 statement: An updated
guideline for reporting systematic reviews. BMJ,
372. https://doi.org/10.1136/bmj.n71

Pathak, S. (2019). Future trends in entrepreneurship
education: Re-visiting business curricula.

Journal of Entrepreneurship Education, 22(4).

Pouratashi, M. (2015). Entrepreneurial intentions of
agricultural students: Levels and determinants.
The Journal of Agricultural Education and
Extension, 21(5), 467-477. https://doi.org/10.1
080/1389224X.2014.960528

Pranugrahaning, A., Donovan, J. D., Topple, C., &
Masli, E. K. (2021). Corporate sustainability
assessments: A systematic literature review
and conceptual framework. Journal of Cleaner
Production, 295, Article 126385. https://doi.
org/10.1016/j.jclepro.2021.126385

Puerta-Sierra, L., & Puente-Diaz, R. (2023). Co-
creation in entrepreneurship education: How
autonomy support enhances the intention
to develop entrepreneurial ideas. Journal of
Education for Business, 98(8), 443-451. https://
doi.org/10.1080/08832323.2023.2224544

Samydevan, V., Amin, M. R. b. M., & Piaralal, S. K.
(2021). Determinants of entrepreneurial intention
among school students in Malaysia: An empirical
study. Journal of Education for Business, 96(6),

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)

359-365. https://doi.org/10.1080/08832323.20
20.1837057

Sancho, M. P. L., Martin-Navarro, A., & Ramos-
Rodriguez, A. R. (2020). Will they end up
doing what they like? The moderating role of
the attitude towards entrepreneurship in the
formation of entrepreneurial intentions. Studies
in Higher Education, 45(2), 416-433. https://doi.
org/10.1080/03075079.2018.1539959

Shapero, A., & Sokol, L. (1982). Social dimensions
of entrepreneurship. In C. A. Kent, D. L.
Sexton, & K. H. Vesper (Eds.), Encyclopaedia
of entrepreneurship (pp. 72-90). Prentice Hall.

Solesvik, M. Z. (2017). A cross-national study of
personal initiative as a mediator between self-
efficacy and entrepreneurial intentions. Journal
of East-West Business, 23(3), 215-237. https://
doi.org/10.1080/10669868.2017.1306821

Suratno, Narmaditya, B. S., & Wibowo, A. (2021).
Family economic education, peer groups
and students’ entrepreneurial intention: The
mediating role of economic literacy. Heliyon,
7(4), Article €06692. https://doi.org/10.1016/j.
heliyon.2021.e06692

Sutiadiningsih, A., & Mahfud, T. (2023). Can
the teaching factory model improve the
entrepreneurial intentions of vocational high
school students? International Journal of
Evaluation and Research in Education, 12(3),
1654-1662.

Taneja, M., Kiran, R., & Bose, S. C. (2023). Assessing
entrepreneurial intentions through experiential
learning, entrepreneurial self-efficacy, and
entrepreneurial attitude. Studies in Higher
Education, 49(1), 98-118 . https://doi.org/10.10
80/03075079.2023.2223219

Tseng, T. H., Wang, Y.-M., Lin, H.-H., Lin, S., Wang,
Y.-S., & Tsai, T.-H. (2022). Relationships
between locus of control, theory of planned
behavior, and cyber entrepreneurial intention:
The moderating role of cyber entrepreneurship

1567



Tuatul Mahfud, Abdul Gafur and Nur Kholifah

education. The International Journal of
Management Education, 20(3), Article 100682.
https://doi.org/10.1016/j.ijme.2022.100682

Uysal, S. K., Karadag, H., Tuncer, B., & Sahin, F.

(2022). Locus of control, need for achievement,
and entrepreneurial intention: A moderated
mediation model. The International Journal of
Management Education, 20(2), Article 100560.
https://doi.org/10.1016/j.ijme.2021.100560

Velastegui, O. V., & Chacon, S. C. (2021). Emotional

competencies and entrepreneurial intention: An
extension of the theory of planned behavior case
of Ecuador. Cogent Business & Management,
8(1), Article 1943242. https://doi.org/10.1080/2
3311975.2021.1943242

Wibowo, A., Narmaditya, B. S., Saptono, A., Effendi,

1568

M. S., Mukhtar, S., & Mohd Shafiai, M. H.
(2023). Does digital entrepreneurship education
matter for students’ digital entrepreneurial

intentions? The mediating role of entrepreneurial
alertness. Cogent Education, 10(1), Article
2221164. https://doi.org/10.1080/233118
6X.2023.2221164

Wibowo, A., Narmaditya, B. S., Suparno, Sebayang,

K. D. A., Mukhtar, S., & Shafiai, M. H. M.
(2023). How does digital entrepreneurship
education promote entrepreneurial intention?
The role of social media and entrepreneurial
intuition. Social Sciences & Humanities Open,
8(1), Article 100681. https://doi.org/10.1016/j.
$5ah0.2023.100681

Zhuang, J., & Sun, H. (2023). Impact of institutional

environment on entrepreneurial intention: The
moderating role of entreprencurship education.
The International Journal of Management
Education, 21(3), Article 100863. https://doi.
org/10.1016/1.ijme.2023.100863

Pertanika J. Soc. Sci. & Hum. 33 (4): 1545 - 1568 (2025)



